4:45 pm - 5:30 pm (Pacific Time Zone)

Community Strategies and Tactics: Actionable Community Building Techniques

MGM CC - Level 3, Premier Ballroom 311

In today’s business world, surrounding your brand with a community is essential — and never more so
than when marketing your events. But real, active, engaged communities can be hard to launch and even
harder to grow. Experts in community development will share strategies for successful community
development, and provide actionable tips for those tasked with building or growing a community.

(Ideal for corporate, association, trade show and media event producers and learning professionals)
Debbie McGrath, HR.com / Jordan Schwartz, Pathable / James Ward, NFistudios.com

4:45 pm - 5:30 pm (Pacific Time Zone)

Virtual-Enabled Learning Programs that Expand the Learning Experience and Ensure Engagement
MGM CC - Level 3, Premier Ballroom 318

Virtual environments for learning and training can lower costs and increase learning - but only if they're
designed with engagement in mind. This session will explore best practices for developing programs
that deliver on objectives while keeping learners attentive throughout.

(Ideal for learning professionals and corporate and association event producers)

Janet Clary, eLearning! Media Group / Emma King, INXPO

4:45 pm - 5:30 pm (Pacific Time Zone)

Engaging C-Level Executives in Virtual Environments

MGM CC - Level 3, Premier Ballroom 314 & 315

Can you get C-level executives to attend a virtual event? The general belief is “no,” yet some events are
doing just that. And not only are these execs registering —they're also attending, and for longer than you
might expect. Join us for this important session on getting and engaging top executives in virtual
environments.

(Ideal for corporate, association, trade show and media event producers)

Evan Chapman, Viva Creative

5:30 pm - 6:30 pm (Pacific Time Zone)
PCMA & VES - Rockin' Happy Hour
Hard Rock Café on the Strip

Brought to you by Hard Rock Cafe

Join your friends and fellow attendees at this fun and casual Happy Hour hosted by the Hard Rock Café on
the Strip. Located next door to the MGM Grand, this fun and energetic venue is the perfect spot to start your
night in Las Vegas and say farewell to your fellow attendees.

Register and Attend at www.virtualedgesummit.com



7:00 am - 4:00 pm (Pacific Time Zone)
Registration
MGM CC - Level 1, Grand Ballroom Prefunction

7:30 am - 8:00 am (Pacific Time Zone)
Continental Breakfast
MGM CC - Level 3, Premier Ballroom

8:00 am - 8:50 am (Pacific Time Zone)

Ensuring Exhibitor and Sponsor Success - Without a Plan, It Won't Happen

MGM CC - Level 3, Premier Ballroom 312 & 317

Why do some virtual events have tremendous success with exhibits and sponsors, while others struggle

to fill the hall? It begins with managing exhibitor expectations, and continues with driving interaction.

Unlike at a physical event, where you create the space, time and people for interaction to happen, at a

virtual event, you are responsible for making the interaction happen. At this session you'll get to talk with
successful virtual exhibit producers to analyze their strategies and tactics for creating successful engagement.
(Ideal for association, corporate, trade show and media event producers)

Miguel Arias, IMASTE / John Grosshandler, Maritz

8:00 am - 8:50 am (Pacific Time Zone)

Webinars and Webcasting: The Best Bang for your Virtual Event Buck?

MGM CC - Level 3, Premier Ballroom 311

While some define a virtual event as a full-scale virtual trade show, Webcasts can often be the best
solution for organizations looking to educate and communicate with members and customers, boost

lead generation, increase sponsorship ROl and clearly define themselves within a marketplace. This session
will help you assess your needs and determine if a Webcasting strategy is what you really need. Discussion
points will include development of a year-round strategy, streaming technologies and two-way
communication components, platform selection and much more

(Ideal for corporate, association, trade show and media event producers and learning professionals)

Aaron Cole, Clear Skies Virtual Event Producers / John Jainschigg, World2Worlds, Inc.

8:00 am - 8:50 am (Pacific Time Zone)

Designing Immersive Learning Environments that Provide Extraordinary Results

MGM CC - Level 3, Premier Ballroom 318

3D immersive environments have long been used for very specific simulations and training, but as 3D
immersive becomes mainstream in the business world, we're seeing impressive results here, too. Learning
is accelerated, and engagement, knowledge and retention are improved. Join our 3D immersive experts as
they present case studies highlighting the strategy, implementation and success of using 3D immersive in
learning environments.

(Ideal for learning and digital business professionals, and association and corporate event producers)
Mark Jankowski, Virtual Training Partners / John Jamison, ImagilLearning Inc. / Jim Parker, Digitell, Inc.

8:00 am - 8:50 am (Pacific Time Zone)

Integrated Social Media Strategies to Drive Awareness, Attendance and Post-Event Interaction

MGM CC - Level 3, Premier Ballroom 314 & 315

Social networks and social media continue to provide key interactive components prior to, during and after
events. Our social media experts will explain how you can best leverage social media to drive traffic to your
events, keep the conversations going after and manage the social interaction of Twitter, Facebook and
LinkedIn during an event when using platforms that offer their own communication tools.

(Ideal for corporate, association, trade show and media event producers and learning professionals)

Jeff Hurt, Velvet Chainsaw Consulting / Jonathan Jordan, Global Change Management

Register and Attend at www.virtualedgesummit.com




9:00 am - 10:15 am (Pacific Time Zone)

Virtual Edge Summit Keynote:

IBM’s Virtual Event Center: IBM Shares Its Vision For An Enterprise-Wide Virtual Environment For

Events, Briefings and Learning

MGM CC - Level 3, Premier Ballroom 319 & 320

Virtual Event Centers provide a great way for connecting with more people around the globe, whenever

it's most convenient for them. Hear how IBM capitalized on the rise of virtual platforms to launch the IBM

Virtual Event Center to extend its reach into audiences that were previously hard to capture. You'll learn

how IBM:

« Leverages the world’s largest Virtual Event Center to reach new audiences and boost awareness and
consideration for IBM's products and services

« Uses the Virtual Event Center to expand and complement its current event portfolio while providing new
business models to efficiently target key audiences

« Designed its Virtual Event Center to provide outstanding and IBM-branded customer experiences

« Facilitates the adoption of virtual events around the world

Our speakers will also share best practices and lessons learned for others interested in creating a similar
virtual environment for their organization.
Fiona Bruder, George P. Johnson / Larry Cook, IBM Corp. / Cheryl Max, IBM Corp.

10:15am - 11:00 am (Pacific Time Zone)
Refreshment Break, Capabilities Briefings & Demos from Top Solution Providers
MGM CC- Level 3, Premier Ballroom

11:00 am - 11:50 am (Pacific Time Zone)

Every Event Will Be Hybrid In Two Years: How These Associations Are Doing It Today

MGM CC - Level 3, Premier Ballroom 314 & 315

Join our panel for a candid discussion of what'’s working and what'’s not at their hybrid events. These
associations are early adopters and have growing pains from which you can learn. Hear how they meld

a hybrid environment into their physical show strategy. Get the scoop on their sales plans, their audience
acquisition techniques, their ROI calculation and their financial stability. Do they find the hybrid model
best fits associations?

(Ideal for association, corporate, trade show and media event producers)

Tammy Blosil, ASAE: The Center for Association Leadership / Kristin M. Foldvik, CMP, MBA, Special Libraries Association
Shannon Dewey, FPC, American Payroll Assn.

11:00 am - 11:50 am (Pacific Time Zone)

Audience Acquisition Strategies That Drive Attendance

MGM CC - Level 3, Premier Ballroom 312 & 317

Take a look at various strategies and tactics used to boost attendance at virtual trade shows and drive more
attendees to physical events. Get an inside look at what spurs the greatest number of people to action. Is it
email? Social networking? Traditional print media and direct mail? And once they're registered, how do you
make sure they show up?

(Ideal for association, corporate, trade show and media event producers)

Staci Clark, Cisco Live / Anthony Miller, Active Events, part of the Active Network

Register and Attend at www.virtualedgesummit.com




11:00 am - 11:50 am (Pacific Time Zone)

Why You Need a Collaborative Learning Environment and What You'll be Missing if You Don’t Have One
MGM CC - Level 3, Premier Ballroom 318

Collaborative learning is an educational approach to teaching that allows for sharing the experience through
more interactive means. It involves groups that work together over distances to understand and learn a
subject or solve a task. This session will look at how virtual environments can be used to produce powerful
and effective learning.

(Ideal for learning and digital business professionals, and association and corporate event producers)

Lance Dublin, Dublin Consulting

11:00 am - 11:50 am (Pacific Time Zone)

Digital Event Technology for Business Engagement: The Scope of Solutions and Best Applications
MGM CC - Level 3, Premier Ballroom 311

There are many “digital options” when it comes to adding virtual elements to an event, meeting or
community activity. Not all virtual events are based on a“virtual event” platform; many are using
combinations of webcasting solutions tied in with social media. Some are using simple webcasting to
broadcast the activity foregoing interactivity while others are opting for the full capabilities of a virtual
event platform and some are using all of the above. Hear how event producers are using all types of
digital solutions to their portfolios.

(Ideal for corporate, association, trade show and media event producers and digital business professionals)
Randy Choco, Microsoft / Steve Gogolak, Cramer / Paul Salinger, Oracle

11:50 am - 1:00 pm (Pacific Time Zone)
Lunch Break, Capabilities Briefings & Demos from Top Solution Providers
MGM CC- Level 3, Premier Ballroom

1:00 pm- 1:50 pm (Pacific Time Zone)

Technology Innovations for Events and Communities

MGM CC - Level 3, Premier Ballroom 314 & 315

Technology innovations have created an arsenal of community engagement tools to extend customer
engagement beyond your live event. Some integrate and overlap and therefore pose the challenge of
which ones to use and where to start. This stellar panel will discuss how to integrate virtual events,
physical events and online community tools into a cohesive integrated community strategy. Discussions
will include: new technologies; starting points to facilitate engagement; resources needed to manage the
technologies and the programs; and the challenges of launching a year-round strategy.

(Ideal for corporate, association, trade show and media event producers)

Paolo Zeppa, Immersa Marketing / Sourabh Kothari, Cisco Systems / Naveen Jain, Sparkart Group

Scott Schenker, SAP Global Marketing / Mike Immerwahr, Microsoft

Register and Attend at www.virtualedgesummit.com



1:00 pm - 1:50 pm

The Future of 3D Immersive Environments: From Tremendous Uncertainty to Absolute Certainty
MGM CC - Level 3, Premier Ballroom 318

This has been a tumultuous year for 3D immersive platforms, with some going out of business and others,
like Linden Labs, changing its focus from business to consumers. Yet research shows that the immersive
environments are more engaging and command greater user attention than their 2D counterparts —
resulting in deeper participation and long-lasting repeat use in certain communities. This session will
look at where 3D immersive technology is headed, why, and how you can best plan your participation.
(Ideal for corporate and association event producers, and learning and digital business professionals)

Neil Katz, IBM CIO Lab

1:00 pm - 1:50 pm

Cisco’s GSX Hybrid Satellite Connected Event: Get Tips Directly from the Producer of One of the Most
Innovative Virtual Endeavors Ever

MGM CC - Level 3, Premier Ballroom 312 & 317

Though you'll likely never produce an event like this one, we do know you'll get a wealth of ideas and
inspiration from this engaging session. Few organizations have the budget, technological capability and,
frankly, the guts, to pull together a program like GSX. GSX is the annual global sales meeting and kick-off
for all of Cisco, and this year the team took it to a whole new level with a follow-the-sun event that spanned
the globe with over 100 connected hybrid events. Come get an honest dose of “lessons learned.”

(Ideal for corporate event producers)

Angie Smith, Cisco Systems

1:00 pm - 1:50 pm

Content and Presentations that Engage Virtual Audiences

MGM CC - Level 3, Premier Ballroom 311

Without cues from a face-to-face audience, it can be difficult to present virtually, or to present from a live
venue to a virtual audience. From visuals, lighting and an awareness of movement, to audience interaction
and social engagement, you must carefully design the audience experience — and often two audience
experiences. This session will give you the tools and techniques you need for visual and verbal engagement
and communication that will knock the socks off your virtual audience - if they’re wearing any.

(Ideal for learning professionals and corporate, association, trade show and media event producers)

Lynn Randall, Maritz Travel

2:00 pm -3:00 pm

Virtual Edge Summit Keynote: Driving Virtual Engagement

MGM CC - Level 3, Premier Ballroom 319 & 320

Virtual environments have the potential to move us closer to building essential online human connections,
but many are still seeing only a thin layer of interactivity. It's time to evolve how our audience engages with
the content presented in our virtual environments and events. Online users have emotional responses to
every interaction, but since we're unable to read body language, we must detect changes in viewer attitude
based on their interaction with the material. Join our seasoned experts as they walk through how to ratchet
up the engagement and keep viewers interested and motivated throughout their virtual experience.

Steve Arend, UBM Studios / Sourabh Kothari, Cisco Systems

3:00 pm -3:15pm

Refreshment Break, Capabilities Briefings & Demos from Top Solution Providers
MGM CC- Level 3, Premier Ballroom

Register and Attend at www.virtualedgesummit.com




3:15 pm - 4:00 pm (Pacific Time Zone)

Successful Publishers Share What’s Working with their Virtual Events and Why

MGM CC - Level 3, Premier Ballroom 314 & 315

Publishers are one group finding great revenue-generating success with virtual events. Maybe it's the sense
of community that exists between a magazine and its readers and advertisers. Maybe it's their ability to
market the events. Come learn what’s unique to their model that could be recreated at your event.

(Ideal for media, trade show and association event producers)

Todd Kotlarek, Trade Press Media Group, Inc. / Catherine Upton, ELearning Magazine, B2B Media Company

3:15 pm - 4:00 pm (Pacific Time Zone)

Results Measurement in the Virtual World - Past, Present and Future

MGM CC - Level 3, Premier Ballroom 311

Demonstrating effectiveness and proving the value of virtual and hybrid events is key to improving the
pace of adoption and building a prominent position as an effective and irreplaceable business tool. Yet
today, the majority of events are not measured in a way that presents credible evidence of success.
Explore research conducted by the ROI of Engagement Team on the past and present status of
measurement in virtual and hybrid events.

(Ideal for corporate, association, trade show and media event producers and learning professionals)
Todd Hanson, Catalyst Performance Group and ROl of Engagement / Joerg Rathenberg, Unisfair

Mike Westscott, INXPO / Robert Derby, CGS Virtual Events/365

3:15 pm -4:00 pm (Pacific Time Zone)

Multichannel Event Marketing: Lessons from TiEcon 2010

MGM CC - Level 3, Premier Ballroom 312 & 317

With a limited budget and a mostly volunteer staff, TiEcon 2010 was able to drive registration

(and conference revenue) using a variety of self-service engagement marketing tools such as smart
polls, quizzes and incentive-based promotions. Learn about TiEcon’s multichannel approach using email,
Websites, blogs, affiliate/partner sites, Facebook pages, LinkedIn Groups, LinkedIn inMails and display
ad networks. You'll get best practices, tips and techniques for tracking metrics, analytics and ensuring a
measurable ROI from all marketing initiatives.

(Ideal for association, corporate, trade show and media event producers)

Mani lyer, Kwanzoo, Inc. / Kiran Kini Malhotra, TiE Silicon Valley

3:15 pm - 4:00 pm (Pacific Time Zone)
Next Generation Corporate Training and Learning: Case Studies
MGM CC - Level 3, Premier Ballroom 318

Companies, associations and governments are taking advantage of cutting-edge tools to train, certify and
educate their employees, members, customers and partners. Through the integration of interactive online
communications and webcasting into virtual environments, companies can reach a larger audience at a
lower cost - or provide in-the-field training and assistance for employees. These case studies will take you
from strategy to deployment of training programs using a virtual environment. (Ideal for learning
professionals and corporate event producers)

Stephanie Morris, Intuit / Mike Tacconi, Pentair

Register and Attend at www.virtualedgesummit.com
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